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International Day 

January 14th, 2020 

ABOUT THE EVENT 

We are pleased to inform you that 

Toulouse School of Management will 

be running its International Day on 

Tuesday January 14th, 2020. 

On that occasion, 16 renowned guest 

speakers from all around the world will 

come to TSM. They will teach 

international seminars and workshops 

in English on accounting, finance, 

human resources, marketing and 

strategy. 

This event is reserved and mandatory 

for M1 students. Registration via the 

online form sent on your TSM email. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

          Toulouse School of Management 

            Université Toulouse 1 Capitole 

             2, rue du doyen Gabriel Marty 

          31042 Toulouse 
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MARKETING 

Ms ASSAF Cynthia – Intercultural 
communication:  

Throughout this lecture students will 
understand the notion of culture, be 
able to define the intercultural 
communication ‘framework’, to identify 
the obstacles of intercultural 
communication development and to 
explore the importance of intercultural 
communication skill in the marketing 
and managing process. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
Ms CHOVANCOVA Miloslava – 
Consumer Behaviour and Branding: 

The lecture is aimed at applying 
branding and having understood the 
different cross-cultural consumption-
related behaviours. The topic covers 
knowledge on the brand equity and 
marketing actions to influence the 
consumer´s behaviour. 
 
 

Ms AYADI Nawel – Algorithmic 

marketing: international reality and 

ethical issues: 

Algorithmic marketing currently 

represents a strong international trend, 

growing fast. New technologies 

increasingly allow firms, all over the 

world, to implement high-performing 

algorithmic mechanisms in order to 

deploy highly targeting marketing 

strategies. Nevertheless, by seeking to 

predict consumer behaviour, 

algorithms as a marketing tool trigger a 

set of risks and ethical issues. 

Mr SZABÓ Zoltán – Country Image 

Films: Challenges and Possibilities. 
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ACCOUNTING 

Ms GIBASSIER Delphine – Can 
Accounting Save the Planet? A 
geopolitical analysis of accounting for 
sustainable development in action:  

Why should you care about 
sustainability accounting? This course 
will lead you in the labyrinth of 
accounting for sustainability and its 
political ramifications, to understand 
why this accounting has made it at the 
top of the agenda of governments and 
institutions like the European Union, 
and the UN Global Compact. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ms SOPT Joanne – Accounting and 

auditing in the global arena: some 

practical and theoretical reflections:  

Accounting has generally been 

described as the language of business. 

Taking the metaphor further, annual 

reports can be considered a story and 

the auditors as the editors. As with any 

story, key questions can be asked such 

as who is telling the story; who is 

audience; and what is included and 

excluded in the telling of the story? 

These questions and more will be 

discussed in the course to gain a 

broader appreciation of accounting and 

auditing’s role in the global arena. 

Mr GLAUM Martin – How much 
discretion do managers have? 
Financial reporting and international 
differences in corporate governance. 
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FINANCE 

 
Mr LOYOLA FUENTES Gino – 
Corporate Governance: Executive 
Compensation under Earnings 
Management: 

The main objective of this seminar is to 
propose a conceptual framework for 
analysing the theoretical implications of 
the trade-off generated by misreporting 
on executive compensation – in 
particular the characteristics an optimal 
incentive scheme should possess in 
order to align the manager with 
shareholders on two objectives: (i) the 
adoption of a value-maximizing 
investment policy, and (ii) the 
implementation of a truthful reporting 
system. 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Mr STAGLIANO Raffaele – 
Entrepreneurial Finance:  

The aim of this session is to equip 

students with knowledge of start-ups 

and SMEs context, their specific 

behaviour and financing issues. 

 

 

 

Ms SELMANE Nassima – Corporate 

Governance: 

This course will provide students with 

an overview of the theoretical and 

empirical literature on the main themes 

in corporate governance. It focuses on 

corporate governance mechanisms 

such as shareholders and voting rights, 

boards, committees, and executive 

compensation, as well as on 

comparing corporate governance 

systems used in different countries, 

including the differences in corporate 

governance codes. During the course, 

the role of various stakeholders and 

their consequences for the governance 

of multinationals will be discussed. 
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HUMAN RESOURCES 

Ms DIEHL Marjo-Riitta – Diversity in 
Top Management Teams:  
 
The objective of this course is to 

provide students with the knowledge 

and analytical capabilities central to 

understanding diversity and inclusion in 

top management. The seminar will 

cover the following topics: 

o Diversity related concepts  

o Diversity and team 

dynamics  

o Diversity and identity 

development  

o Diversity management 

and inclusion 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
Ms SARNECKI Abiola – Responsible 
Leadership in a Global Environment: 

The aim of the workshop is to introduce 

students to the topic of responsible 

global leadership. The perspective 

taken is that of global leaders who 

have to make complex decisions 

across borders, while fulfilling 

stakeholders’ expectations to provide 

not only economic value but also 

environmental and social value.  

Ms PATEL Charmi – Managing 

People in Cross-Cultural Contexts. 

The course provides conceptual 

frameworks for systematically 

understanding the notion of culture, 

cultural synergies and differences, and 

the convergence and divergence in 

cultural norms and values. It 

incorporates topics that highlight the 

impact of culture in the international 

business environment, explores the 

multiple dimensions of culture and 

considers the implications for 

management. 
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STRATEGY 

 

 

 

 

 

Mr AUTNER Rudolf – One EU, many 
mindsets: 

It´s been 15 years since the last time 
the European Union boosted its 
potential. Ten new member states, 75 
million of new inhabitants and more 
than 800 million in GDP stepped into 
the EU door and got ready to co-
operate even more closely than ever 
before. What has been done with this 
potential? How have we exploited that 
new energy? Double speech, double 
ethical standards in the approach to 
environmental issues, double 
standards in quality of food and many 
standards in motivation become 
today´s European reality. How to deal 
with it? Who can change it and how to 
do it? 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

Ms STADLMANN Markus – (1) 
Leadership and Decision Making, (2) 
Ever Evolving Ethics, (3) The Virtues of 

Investing: 
The first seminar will be a talk based 
on the practical learnings from a career 
as   leader in the financial Services 
Industry. The second seminar will 
answer the question: ‘Why is business 
ethics relevant?’. The third seminar will 
be on the virtues of investing. 

 

 

 

 

 

Mr SIMONS Peter – International 

Business: 

How are we going to do this class? Me 

talking, you listening? No. 

The best way of learning new 

knowledge is by living it yourself. As I 

have lived it myself I am going to go 

over some cases with you. We will 

interactively try to reach conclusions 

with your participation. You will not only 

discover new fields, you will also 

discover that your way of thinking is 

ahead, more ahead of what you 

thought. The goal is to learn how to 

think, not what to think. 

 



PLANNING – MORNING – JANUARY 14th, 2020 

 

 

  

PLANNING INTERNATIONAL DAY - 14/01/2020 

Lecturer 
University / 
Company 

Country Department Seminar title 
Morning / 

afternoon /  
all day 

Schedule Duration 

GIBASSIER Delphine 
Audencia 
Business School 

France Accounting 
Can Accounting Save the Planet? A geopolitical analysis 

of accounting for sustainable development in action. 
Morning 9h30 - 12h30 3 HOURS 

DIEHL Marjo-Riitta  
EBS Universität 
für Wirtschaft 
und Recht  

Germany 
Human 

Resources 
Diversity in Top Management Teams Morning 8h30 - 12h30 4 HOURS 

ASSAF Cynthia  
ESSCA 
Bordeaux  

France Marketing Intercultural Communication Morning 8h30 - 12h30 4 HOURS 

AUTNER Rudolf 
Chairman and 
CEO at ECRAI, 
a.s. 

Slovakia Strategy One EU, many mindsets Morning 9h30 - 12h30 3 HOURS 

STADLMANN Markus  Lloyds Bank Austria Strategy 
Session 1 : Leadership and Decision Making 

Session 2 : Ever Evolving Ethics 
Session 3 :The Virtues of Investing 

Morning 8h30 - 12h30 

4 HOURS  
(three one-hour 
sessions with 
two 30-minute 

breaks ) 



PLANNING – AFTERNOON – JANUARY 14th, 2020 

 

PLANNING INTERNATIONAL DAY - 14/01/2020 

Lecturer 
University / 
Company 

Country Department Seminar title 
Morning /  

afternoon /  
all day 

Schedule Duration 

GLAUM Martin 

 WHU – Otto 
Beisheim 
School of 

Management 

Germany Accounting 
How much discretion do managers have? – Financial 

reporting and international differences in corporate 
governance 

Afternoon 13h30 - 16h30 3 HOURS 

SOPT Joanne 
San Francisco 

State University 
United 
States 

Accounting 
Accounting and auditing in the global arena: some 

practical and theoretical reflections 
Afternoon 13h30 - 16h30 3 HOURS 

STAGLIANO Raffaele  
University of 

Messina 
Italy Finance Entrepreneurial Finance Afternoon 13h30 - 17h30 4 HOURS 

AYADI Nawel  ISG Tunis Tunisia Marketing 
Algorithmic marketing – international reality and ethical 

issues 
Afternoon 13h30 - 17h30 4 HOURS 

 

  



PLANNING – ALL DAY – JANUARY 14th, 2020 

 

PLANNING INTERNATIONAL DAY - 14/01/2020 

Lecturer 
University / 
Company 

Country Department Seminar title 
Morning / 

afternoon /  
all day 

Schedule Duration 

SARNECKI Abiola  
EBS Universität 
für Wirtschaft 

und Recht  
Germany 

Human 
Resources 

Responsible Leadership in a Global Environment All day 
9h30 - 12h & 
13h30 - 16h 

5 HOURS 

LOYOLA FUENTES Gino 
University of 

Chile 
Chile Finance 

Corporate Governance: Executive Compensation 
under Earnings Management 

All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 

SELMANE Nassima 
University of 
Groeningen 

The 
Netherlands 

Finance Corporate Governance All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 

PATEL Charmi 

Henley Business 
School - 

University of 
Reading 

United 
Kingdom 

Human 
Resources 

Managing People in Cross-Cultural Contexts All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 

CHOVANCOVA Miloslava 
Tomas Bata 
University 

Czech 
Republic 

Marketing Consumer Behavior and Branding All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 

SIMONS Peter 
Advisory Board 

Member at 
Brown Eagle INC 

Spain Strategy International Business All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 

SZABÓ Zoltán   
BGE Budapest 
business school 

Hungary Marketing  Country Image Films – Challenges and Possibilities  All day 
9h30 - 12h30 & 
13h30 - 16h30 

6 HOURS 
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